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OBJECTIVE 

The 2019 International Plowing Match & Rural Expo (IPM) is seeking quotes from professional sound and 
lighting business to orchestrate the stage and technical management of the IPM 2019.  

BACKGROUND 

The Ontario Plowmen’s Association launched the first IPM in 1913. Ever since, the annual event has 
influenced the province in the areas of agriculture, food, tourism and regional economic 
development. The IPM provides a unique tourist experience as it is hosted in a different part of 
Ontario each year on prime agricultural land. More than 800 acres of farmers’ fields are transformed 
into a Tented City, Competition Plowing Fields, an RV Park and parking. Approximately 80,000 visitors 
attend the event over the course of five days. With over 500 exhibitors and food vendors, various 
activities, an interactive education area, entertainment and much more, it’s safe to say you can’t 
experience it all in one day! The 2019 IPM will take place in Verner, West Nipissing, Ontario from 
September 17th to 21st, 2019. 

SCOPE OF WORK 

This request for proposals consists of key deliverables as outlined below: 
1.0 Main Stage 

The Main Stage is located in the IPM’s Tented City. This is the primary stage where opening and 
closing ceremonies take place, as well as various activities and performing artists scheduled 
throughout the week. The program for this stage starts at approximately 10:00 am on Tuesday, 
September 17th (Opening Ceremony) and closes at 5:00 pm on Saturday, September 21st (Closing 
Ceremony). The regular hours of Tented City are from 8:30 am until 5:00 pm. The Main Stage 
tent, electrical supply and seating area are supplied by the IPM. The following will need to be 
supplied: 

• 20’ x 24’ with two 8’ x 8’ wings for monitors OR 28’ x 20’
o Minimum 3 feet high

• Staging area with pipe and drape
• Sound system, including microphones and monitor system
• Backline
• Backdrop
• Access to laptop (USB port)
• Simple lighting system
• Crew for setup, management and dismantling

https://www.plowingmatch.org/ipm2019/about-ipm-2019
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1.1 RV Park Stage 
The RV Park Stage is located in the centre of the IPM RV Park. It features nightly entertainment 
from the Saturday prior to the event (September 14th) until Saturday, September 21st. The 
entertainment runs from 7:00 pm until 10:00 pm. Attendees are typically visitors of the RV Park. 
The IPM is responsible to supply the tent, power supply and dance floor area. The following items 
will need to be supplied: 

• Minimum 16’ x 20’ stage, 3’ high 
• Sound system, including microphones and monitor system 
• Backline 
• Backdrop 
• Access to laptop (USB port) 
• Lighting system  
• Crew for setup, management and dismantling 

 
1.2 Ontario Mutual Stage 

The Ontario Mutual Stage is a secondary stage that features simple setups, including 
acoustic/playback music performances. The regular hours of Tented City are from 8:30 am until 
5:00 pm from September 17th to the 21st. The tent and power supply are supplied. The following 
will need to be supplied: 

• 12’ x 16’ stage, 16 inches high 
• Sound system including microphones 
• Access to laptop (USB port) 
• Crew for setup, management and dismantling 

 
1.3 Lounge Stage 
 The Lounge Stage is a secondary stage in the bar area. It features a simple setup, where 

performances either will be acoustic or accompanied by playback music. The Lounge hours will 
be from approximately 11:00 am until 5:00 pm from September 7th to the 21st. The tent and 
power supply are supplied. The following will need to be supplied: 
• 16’ x 20’ stage, 16 inches high 
• Sound system including microphones 
• Access to laptop (USB port) 
• Crew for setup, management and dismantling 

 
1.4 Lifestyles Area 

The Lifestyle tent will feature various demonstrations and presentations during the IPM. An 
important event will be the two fashion shows held on the Friday, September 20th and Saturday, 
September 21st. The hours of this area are the same as Tented City. While the tent and hydro are 
supplied, here is what we require for the Lifestyles stage area: 

• Five raisers 3’ high, shaped as a “T” (to form a runway) 
• Basic Sound System with two wireless microphones 
• Basic Lighting 
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• Access to laptop (USB port)
• Crew for setup, management and dismantling

1.5 Additional Needs 
• VIP Tent

o 12’ x 8’ stage, 16” high
o Sound System with 2 wireless microphones
o Access to laptop (USB port)
o Crew for setup, management and dismantling

• Additional Technician
o Please provide an hourly/daily rate for additional technicians
o Quote for backstage area (drape and rods)

PROPOSAL CONTENT: 

Proposals must be no more than four (4) pages in length (excluding the cover page, table of contents 
and appendices). We anticipate receiving several proposals. To facilitate comparison and evaluation, 
proposals must have the four (4) subsections that follow. 

2.0 Prior Experience and how it is similar to the project / References 
The Proposal should include a brief history of the Proponent; 

The proposal must contain information on team members that will perform the work, including 
qualifications and previous experience; 

Project lead must be clearly identified with qualifications and previous experience; 

Proponents are required to provide, as part of their proposal, the names, dates worked and contact 
numbers of at least three (3) organizations, including most recent, who can certify the Proponent's 
ability to perform similar work. 

3.0 Work Plan 
Identify how you plan to achieve the goals and project milestones identified within the Scope of Work. 
Propose a work plan with an associated timeline that will accomplish the tasks in the scope of work. 
Number each item in the work plan. Include the following sections: 

• Describe financial, human, and other resources required from the IPM 2019 team to implement the
work plan.

• Provide a narrative describing any changes or additions to the scope of work recommended to
strengthen the overall goal.
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4.0  Budget 
Retainer Fees: The exact needs for this project are unpredictable, as such we are requesting hourly and 
daily rates versus per item costs for any on-site coverage of events associated with this project. Please 
provide the average hourly and daily rate that would be billed as well as a breakdown of anticipated 
travel costs, including mileage rates, accommodations and per diem. 

Key Deliverables: Provide a detailed breakdown as well as the total estimated cost to complete the full 
scope of services listed in the SCOPE OF WORK section proposed herein. 

EVALUATION 

Evaluation Process & Criteria 
Upon final review of the submitted proposals, the IPM 2019 may choose to interview the Proponents 
to clarify issues. 
The proposal with the lowest quoted price will not necessarily be selected. While price is an 
important element in the selection process, it is to be clearly understood that many factors will be 
considered while evaluating proposals. The following criteria grid identifies the factors that will be 
assessed. 

CRITERIA VALUE 
Prior Experience and how it is similar to the project / Reference Check 30% 
Understanding of scope of work 35% 
Budget 30% 
Bonus Points (creativity, innovation, added value) 5% 
TOTAL 100% 

SUBMISSION 

Submissions must be provided via mail or email to the following: 
2019 International Plowing Match and Rural Expo 
P.O Box 12 – 11790 Highway 64  S
Verner, Ontario P0H 2M0
info@ipm2019.com

The closing date for the submission of Proposals will be at 2:00 pm local time on Friday, May 31, 2019. 

 Late Proposals will not be accepted;
 Proposals by fax will not be accepted;
 Partial Proposals are not accepted;
 The IPM reserves the right to accept or reject any or all Proposals;
 The lowest priced proposal will not necessarily be accepted;

mailto:info@ipm2019.com
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 The IPM reserves the right to enter into negotiations with a Contractor and any changes to the 
Proposal that are acceptable to both parties will be binding. 

 The Proposals shall be valid for 30 (thirty) days from submission date. 

 
QUESTIONS 

Any questions with respect to the specifications are to be directed to: 
Catherine Levac-Lafond 
Lead Coordinator, IPM 2019 
IPM 2019 Headquarters  
80 Principale Street 
Verner, Ontario 
P0H 2M0 
(705) 753-6958 
info@ipm2019.com 

mailto:info@ipm2019.com
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IPM Design and Printing of Promotional Tools 

NON COLLUSION AFFIDAVIT 

I/ We  the undersigned am fully informed respecting the 
preparation and contents of the attached quotation and of all pertinent circumstances respecting such 
bid. 

Such bid is genuine and is not a collusive or sham bid. 

Neither the bidder nor any of its officers, partners, owners, agents, representatives, employees or parties 
of interest, including this affiant, has in any way colluded, conspired, connived or agreed directly or 
indirectly with any other Bidder, firm or person to submit a collective or sham bid in connection with the 
work for which the attached bid has been submitted nor has it in any manner, directly or indirectly, sought 
by agreement or collusion or communication or conference with any other bidder, firm or person to fix the 
price or prices in the attached bid or of any other Bidder, or to fix any overhead, profit or cost element of 
the bid price or the price of any bidder, or to secure through any collusion, conspiracy, connivance or 
unlawful agreement any advantage against the 2019 International Plowing Match and Rural Expo (IPM) 
or any person interested in the proposed bid. 

The price or prices quoted in the attached bid are fair and proper and not tainted by any collusion, 
conspiracy, connivance or unlawful agreement on the part of the Bidder or any of its agents, 
representatives, owners, employees, or parties in interest, including this affiant. 

The bid, quotation or proposal of any person, company, corporation or organization that does attempt to 
influence the outcome of any IPM purchasing or disposal process will be disqualified, and the person, 
company, corporation or organization may be subject to exclusion or suspension. 

Signed 

Company Name 

Title 
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IPM Design and Printing of Promotional Tools 

Conflict of Interest Declaration 

Please check appropriate response: 

I/we hereby confirm that there is not nor was there any actual or perceived conflict of interest in 
our quotation submission or performing/providing the Goods/Services required by the Agreement. 

The following is a list of situations, each of which may be a conflict of interest, or appears as 
potentially a conflict of interest in our Company’s quotation submission or the contractual 
obligations under the Agreement. 

List Situations: 

In making this quotation submission, our Company has / has no (strike out inapplicable portion) knowledge of or 
the ability to avail ourselves of confidential information of the IPM (other than confidential information which may 
have been disclosed by the IPM in the normal course of the quotation process) and the confidential information was 
relevant to the Work/Services, their pricing or quotation evaluation process. 

Dated at this day of , 2019. 

FIRM NAME: 

BIDDER’S AUTHORIZED OFFICIAL: 

TITLE: 

SIGNATURE: 
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